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Abstract

The intent of this observation was to determine why the citizens of Greenville, NC made use of the local Krispy Kreme Doughnut shop. A ninety-minute study was conducted inside the restaurant between the hours of 6:00am – 7:30am on a Sunday morning. The patrons were observed without their knowledge of the study, and their behaviors and actions inside the shop were recorded as data. The results show the patrons of Krispy Kreme used the shop as a place of gathering to begin their Sundays. The doughnut shop was also used by many to supply food and beverages to large parties in a location outside the restaurant. The results were conclusive enough to draw several conclusions based on patron’s actions and interactions with the people the entered the doughnut shop with.
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Introduction

Why do people go to Krispy Kreme? Is it for the famously sweet doughnuts? Or is it the opportunity to breathe in the savory smell of coffee combined with fried dough? Krispy Kreme Doughnuts has a long history as a gathering place for families and friends. It is most famous for its wide variety of doughnuts, which are hand-made every morning in the restaurant. Every Krispy Kreme Doughnut shop has a large panoramic window that surrounds the kitchen. Customers of all ages can watch the entire doughnut making process, from dough mixing to deep-frying. Krispy Kreme is also widely known for its diverse selection in special and seasonal coffee blends. Krispy Kreme Doughnut shops therefore appeal to people of all ages by offering sugary chocolate doughnuts in addition to those that are classically glazed, with sides of cold milk or hot coffee.

The Krispy Kreme doughnut shop used in this observation was located in Greenville, North Carolina. Greenville is a small rural town in Eastern North Carolina. Greenville is home to East Carolina University, and is subsequently made up primarily of college students and faculty, as well as a large number of agricultural families. A key feature of this location was its offer of free wireless Internet to all of its patrons. The shop was situated on a street corner directly across from East Carolina University’s central campus. Krispy Kreme is in the proximity of several bookstores and local restaurants, which combine to form a heavily trafficked downtown boulevard. Patrons use the shop as a metaphorical starting line, a place to gather and to begin their Sundays with a full breakfast with families and close friends. 
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Methods
Customers at a Krispy Kreme doughnut shop were observed on 16 October 2009, between the hours of 6:00am – 7:30am. Walk in customers as well as drive through vehicles were observed from a booth in the center of the restaurant. Due to the low temperature the morning of the observation, the observer wore a white sweatshirt with blue jeans in an attempt to appear as a normal customer. From the booth, every table and seat could be observed, as well as the front door and cash register. Notes and observations on patrons were recorded in a laptop computer. During the observation, notes were taken on what customers ordered, as well as their actions and behaviors inside the restaurant.

Results

During the times period of the observation, numerous patrons entered Krispy Kreme and consumed their orders inside the restaurant. Previous to the commencement of the observation, two patrons were already seated inside the doughnut shop. The first man, approximately forty-five years old, was seated in a booth, wearing a fleece jacket with khaki pants and dress shoes. Placed on the table in front of him were several books, including a bible. The man was taking notes on the numerous texts while sipping coffee out of a large Krispy Kreme mug. The second man that was in the restaurant previous to the observation was approximately fifty-five years old. He was wearing a leather jacket and glasses, and was typing on a laptop. He was seated directly behind the first subject. The man on the computer was also drinking Krispy Kreme coffee, but was eating no doughnuts.

The first patron to walk into the restaurant during the observation was an elderly man of age around sixty-five. He arrived at the shop at 6:08am. He was wearing a heavy 
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Sport jacket with khaki pants and dress shoes. He purchased six dozen doughnuts and left the shop immediately after his order was handed to him. 


At 6:21, two police officers entered the shop. Both ordered three glazed doughnuts with medium black coffees. The officers sat themselves in the back of the restaurant. They conversed while reading newspapers that were offered in a stand inside the shop. The two officers stayed in the restaurant for twenty minutes before leaving.


The next customer to enter Krispy Kreme arrived at 6:42am. He was an African American male of about age forty-five. The man was wearing blue sweat pants and a grey sweatshirt. Similar to the first walk in patron, the man ordered two dozen assorted doughnuts and promptly left after receiving his boxes. 


The next walk in customer was also a single male. He ordered eight coffees and placed them in a large take out tray. He started a conversation with the manager on shift, which lasted for over ten minutes. After talking and taking several packets of sugar and cream, the man left the shop. 


At this time, approximately 7:00am, patrons started to enter Krispy Kreme en masse. Among the numerous patrons was the first family recorded in the observation. The family consisted of a mother and father, as well as a young boy and young girl, both less than ten years old. The father ordered a dozen doughnuts in addition to two coffees and two milks. The two children sat in front of the large kitchen window, while the parents watched them from a booth. All four family members were dressed in brightly colored Sunday attire. They stayed in the restaurant for fifteen minutes and then walked out.
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Immediately following the first family, at 7:08am, a man approximately thirty-five years old came into the shop with his three year old son. The man ordered a doughnut for both of them, as well as a small coffee and an apple juice. The boy placed a Krispy Kreme paper hat on his head and seated himself next to the kitchen window. Both the man and the boy were dressed in casual attire with pants and long sleeve shirts. Soon after sitting down, the boy became infatuated with the kitchen activities and asked the father a long string of questions regarding the baking procedures. The father patiently answered all the questions. After watching the kitchen for several minutes, the father purchased two more doughnuts to eat while the boy continued to stare at the staff in the kitchen. After half an hour, the boy lost interest and the father carried him out of the shop. 


Two African American men were the next customers to enter Krispy Kreme at 7:16am. The first man was wearing baggy sweatpants and a black sweatshirt. He ordered two custard filled doughnuts and a small coffee. The second man, dressed in similar attire, ordered three original glazed doughnuts and a medium coffee. After receiving their orders, both men left the restaurant. 


The last group of patrons to enter the shop during the observation, at 7:22am, was a group of five young Caucasian adult men, each approximately twenty years old. The group as a whole ordered a dozen doughnuts and five milks. They proceeded to the back of the restaurant. The group sat in a booth and conversed loudly. At the time the observation was concluded, the group of young men was still in the Krispy Kreme eating the doughnuts they had previously purchased. There were several patrons that were in the process of ordering and eating as the observation closed.
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Discussion


After reviewing the results and events that took place during the observation, the question of why people choose to go to Krispy Kreme Doughnuts can be answered. The most common reason for going to Krispy Kreme was to purchase breakfast. All but two of the subjects in the observation purchased at least one doughnut during their time in the shop. The number of patrons that consumed their doughnuts inside the restaurant was nearly equal to the number of patrons that ate their doughnuts elsewhere. All of the patrons that purchased doughnuts and beverages confirm the prediction that citizens use the shop as a place to buy breakfast on Sunday mornings.


Other patrons that visited Krispy Kreme during the observation displayed another use for the shop. The two gentlemen that were in the restaurant prior to the observation took use of the quiet and solitude to work on individual projects. The man with the numerous books, including a bible, appeared to be a preacher preparing a sermon. This man, in addition to the other elderly gentleman using the laptop, confirm the prediction that people may use Krispy Kreme as a place to start the day, and to finish important work in a comfortable environment.


The other groups of people that came into the restaurant exemplify a final use for the shop. The families and group of college friends that came into the restaurant used it as a gathering place. They took advantage of the fun atmosphere and cheap, delicious doughnuts. As a gathering place, people feel at home with the people they are close to, and allow themselves to have a carefree time. These groups of friends and family members 
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were proof that people use Krispy Kreme as a place of assembly on their last day of the weekend. 

Conclusion


All of the patrons of Krispy Kreme that were observed in this study proved the initial hypothesis that people use the doughnut shop as a place to start their Sundays, whether it is before a long sermon or the last day of a weekend. Other subjects that did not prove the hypothesis helped to expand the uses of the doughnut shop. Several of the customers that walked out after ordering carried enough food or coffee to feed a substantial group, suggesting that the shop has become a staple in community groups, such as churches. 


For this observation, there were flaws in the methodology that could have potentially skewed the results. The observer did not order anything from the restaurant, which could have caused patrons to sit in atypical areas. The use of a laptop instead of a note pad could have given the image that the observer was not in the doughnut shop to simply eat breakfast. The use of a notepad, combined with possibly changing positions in the seating area could have led customers to act in different fashions. The observer was also a college student, so the Discussion section could have been biased. This bias may have led to an incorrect analysis of customer’s activities inside the restaurant. The use of better blending techniques and moving around in the restaurant could have led to more accurate observations of patrons. A future observation may include a different time of day, in order to potentially examine a different variety of people, perhaps returning from church or late morning risers.
